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Co-Chairs Report
This year the unity, strength and resilience of our LGBTQIA+ community was on full display with
Sydney Gay and Lesbian Mardi Gras showing the world that UNITED WE SHINE!
With COVID-19 seemingly behind us, we began 2021 cautiously planning
for a return of our Festival events, including Fair Day, Mardi Gras’ Pool
Parties, Party and of course, the Parade to Oxford Street.
Unfortunately, COVID had other plans.
On the back of another lockdown and slow reopening of borders and the
economy, the difficult but necessary decision was made to once again
hold the Parade at the Sydney Cricket Ground (SCG), cancel the beloved
Party and postpone Kaftana and Paradiso Pool Party and Sissy Ball.
These decisions were not taken lightly (they never are). It is thanks to
the work of our entire team here at Sydney Gay and Lesbian Mardi Gras
– the staff, board and volunteers - that we were once again able
to unite and deliver a successful Mardi Gras for our community.
This was especially important for our communities impacted by terrible
floods in the Northern Rivers of NSW and the devastating war in Ukraine,
which continues as we write this report.
The CEO and Co-Chairs took the opportunity to speak at the beginning
of the Parade in front of a sold-out crowd at the SCG, and hundreds
of thousands more tuning in to the broadcast from home, to share our
message of unity and hope in the face of surmounting challenges.
“This is why we march. We must work together, we must stand together,
and when we do we can overcome anything!”
It was a fabulous moment we will never forget.

At the beginning of 2022, the Board was faced with many difficult discussions regarding proposed changes to the Constitution of Sydney Gay and
Lesbian Mardi Gras. A review of the SGLMG and Mardi Gras Arts Constitution was initiated to incorporate modern governance standards for a
charitable organisation, as well as amend references to outdated laws
and procedures.
We thank the membership for their drive and determination to see this
process executed to the highest possible standard. This has been evident
through the many discussions and engagement opportunities the Board
were involved with to date regarding proposed changes.
The review process has reinforced the need for an updated Constitution,
and we remain committed and resolute that the Constitution of SGLMG
is outdated, has at times acted as a barrier for innovation and made it
more difficult for the organisation’s membership and Board to represent
the diversity of our communities.
The Board thanks the review committee for their work and will now
resume to lead the review with members, and look forward to providing
an update at the November 2022 AGM. The review will continue in 2023
and we’re on track to put the proposed Constitution before the members
for endorsement following Sydney WorldPride.
Beyond the Constitution, we also held a review of our Human Resources
and Culture. This review identified opportunities to evolve the way we
approach culture and acceptable conduct with associated volunteers
and members.
While the review process has posed some unexpected challenges,
many of which our members have witnessed first-hand, the Board looks
forward to being governed by an updated Constitution, allowing
us to continue doing what we do best – seamlessly.
The updated Constitution, along with our renewed Human Resources
policies and procedures will leave no room for such challenges to arise.
SGLMG is built on a long history of driving positive change and being a
beacon of pride and equality for our communities. And while every
organisation faces challenges at times, they will not define us.
We communicated this message directly to our members in June 2022
and have woven improvements through the fabric of our organisation
throughout the 2022-2025 Strategic Plan. We look forward to providing
an update on the opportunities that have surfaced from the Human
Resources and Culture review and the road ahead at the AGM.
Finally, the delivery of Sydney WorldPride 2023 has been a significant
focus for Sydney Gay and Lesbian Mardi Gras. We are returning the
Parade to Oxford Street, the Party is back, and the team is working around
the clock to deliver the largest event Sydney has seen since the 2000
Olympic Games.
We’d like to thank every single person that has joined us on this five-year
journey since starting the bid process. You know who you are and it
is because of you that we are ready to welcome the world to Sydney to
Dream, Gather and Amplify.
See you in 2023!!!
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CEO’s Report
If 2021 was about adapting, 2022 was about uniting – after over two years of the pandemic, closed
borders, restrictions, and rescheduled events it was finally time to bring everyone together again
to shine. Although the pandemic continued to pose challenges for the Festival, we saw the return
of some of the community’s favourite events – Fair Day, Kaftana Pool Party, Laneway, Queer Art After
Hours, Laugh Out Proud Paradiso Pool Party and Sissy Ball. Not to mention coming together once
more at a sold-out Sydney Cricket Ground (SCG) for Parade.
This year we also saw the true impact of our ‘Always On’ vision – launching
our podcast, submitting our Reconciliation Action Plan, unveiling
the 2022-2025 Strategic Plan and more - proving to our communities and
the world that Sydney Gay and Lesbian Mardi Gras is here, year-round.
We announced in October 2021 that the Parade would return to the SCG
once more – it was a decision we did not make lightly. It was necessary
however, as we were in the midst of evolving restrictions and uncertainty.
Our main goal was to ensure everyone’s safety and that the Parade
was able to operate within whatever restrictions may be in place in March
2022. While Party fell victim to the unexpected wave of restrictions
in January 2022, the community rose to the occasion delivering
world-class events across the city to celebrate Parade weekend in true
Mardi Gras style.

A year-round Mardi Gras
This year we launched our 2022-2025 Strategic Plan. Marking the end
of a process involving over 800 people helping shape the future of
the organisation. I sincerely thank all those involved in the development
of the plan and am energised by the beginning of a new chapter - guided
by the vision, purpose, role, outcomes and principles outlined in this
vital document. I encourage you to read the plan on our website now.
One of the findings during our community consultation for the Strategic
Plan, was that people want to see more from Mardi Gras outside
of the Festival season. From this, our ‘Always On’ vision was born - rooted
in connecting with our communities during the year through events,
new initiatives and projects. It kicked into full swing once we wrapped
up the 2022 season, with the extension of the beloved Queer Thinking
brand coming to life as our new podcast in June. The Queer Thinking
Podcast is a collaborative project with our community radio partner
JOY 94.9, hosted by Triana Butler, and welcomes guests from all corners
of our communities to discuss the heartfelt, hilarious and heart
wrenching truths of queer life.
For International Day Against Homophobia, Biphobia, Intersexism and
Transphobia (IDAHOBIT) we worked with SGLMG partner Meta Australia
to run a Facebook Live panel hosted by Maria Thatill to discuss the day’s
importance for the LGBTQIA+ community and how the message of
IDAHOBIT can be carried throughout the year. Over 1,000 attendees tuned
in as Maria was joined by Minus18’s Adrian Murdoch, 78er Gail Hewison, actor Luka Gracie, and SGLMG’s First Nations and Community Engagement
Officer Matika Little. Messages were also shared across social media
from community icons Christian Hull, Courtney Act, Darcy Vescio, Louis
Hanson, and Samantha Andrew.

Advocacy in action
No matter what the Festival throws our way, our advocacy work never
stops. This year we saw some of the most aggressive political attacks
on the transgender and gender diverse community, as well as our
communities being the centre of multiple debates about sports, politics
and education. Our ongoing partnership with Equality Australia saw
us aid in stopping the Religious Discrimination Bill from becoming law,
supported the protection of LGBTQIA+ students and teachers in religious
schools, call on the Federal Government to #CountUsIn the next census,
fend off One Nations’ attacks on our communities and stand up for
inclusion in sport. As an organisation born from advocacy, the role we play
in fighting for our communities rights is not one we take lightly nor will
hinder until true equality is achieved.

Our journey toward Reconciliation
Last year, we announced our intentions to develop SGLMG’s very first
Reconciliation Action Plan (RAP). Our RAP forms a key pillar of our
engagement strategy and will guide the organisation’s First Nations
initiatives, as well as formally increase and measure the ways our existing
projects work to integrate and celebrate First Nations communities.
We’re proud to have entered our RAP journey at an Innovate level,
and our first plan has been submitted for feedback to Reconciliation
Australia - with special thanks to our RAP Working Group for contributing
their time, knowledge and experience during this ongoing process.
We look forward to launching the SGLMG RAP in late 2022.

Welcoming the world down under
for Sydney WorldPride
When we won the bid to host WorldPride in Sydney in 2019, a separate
organisation was set up to focus on the delivery of the first WorldPride
in the Southern Hemisphere - ensuring SGLMG had capacity to
ensure the 2020, ’21 and ’22 seasons could go ahead.
Since April, SGLMG and Sydney WorldPride have integrated on a larger
scale, to ensure seamless collaboration in the lead-up to this milestone
event for Sydney. For this first time in recent history, this has allowed
Mardi Gras to keep our staff contracted on until after the 2023 Festival.
We have already seen the benefits of maintaining a full team for a longer
duration, with great strides being made in the programming, creative
development and contracting for Mardi Gras’ signature events.
Throughout June and July, I travelled with our co-chairs and executive
team, as well as colleagues from Sydney WorldPride on a roadshow
to amplify the 2023 Festival to key international markets. We attended
WeHo and NYC Pride, as well as Pride in London, with a number of
speaking and networking engagements with key stakeholders - one
highlight including meeting the Mayor of London, Sadiq Khan, at his
Pride in London Reception. We were proud to see our LGBTQIA+
communities coming together to celebrate diversity, equality and love,
with much excitement for Sydney WorldPride.
The international roadshow was developed to build long-lasting and
genuine relationships with several pride organisations worldwide.
The legacy that Sydney WorldPride will leave behind will be far-reaching
as Mardi Gras marches fearlessly into the future.
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Mardi Gras Police Accord
Established in 2014, the Mardi Gras and NSW Police Accord is a
memorandum of understanding that exists to ensure all people attending
our events feel safe, protected and are treated fairly and with respect.
We are currently undertaking a review of the Accord, facilitated by an
independent, third-party, queer-led organisation Just Gold. With
one-to-one and focus group consultations complete, we are on-track
to have a reviewed Mardi Gras Police Accord launched ahead of Sydney
WorldPride. I’d like to take this opportunity to thank everyone who has
taken part in the process thus far.

Last but not least…
In many ways 2022 has been one of the most challenging and
rewarding years for SGLMG, our community, and the events industry
– we’re incredibly proud to have been able to deliver our shining Festival
this year, and hope to have provided our communities and the world
a much needed moment of joy and celebration.
SGLMG has made great strides across our strategic projects and
community engagement. Again, I’d like to sincerely thank everyone that
has engaged and participated in these initatives and we look forward to
continuing working together in 2023 and beyond.
As we draw closer to welcoming the world to our fabulous city in 2023
for WorldPride, I speak on behalf of the entire organisation when I say we
couldn’t be more excited to showcase how truly magical, impactful and
important SGLMG is.
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Theme:
united we shine

Parade at the SCG
In 2022 we returned to the famous Sydney
Cricket Ground (SCG) for a world-class stadium
spectacular to witness a glittering celebration
of diversity starring 6,500 marchers from over
100 LGBTQIA+ community groups.

Each year the Sydney Gay and Lesbian Mardi Gras
Festival proudly provides a platform for our
communities to come together to connect,
be seen and heard.

Together, we delivered a safe and remarkable event for our
community, with a sold-out stadium of 45,000 spectators at the SCG
and countless more watching from across the country.

The 2022 Sydney Gay and Lesbian Mardi Gras theme UNITED WE SHINE
recognised that when we raise our voices and stand up against hate
together, we can make a difference, just as those before us have.

This year we announced our national broadcaster ABC as Major Media
Partner until 2024, bringing our audience all the excitement of the
2022 Mardi Gras Parade. The live broadcast was aired on ABC as well
as ABC iview.

Throughout our history, we have pushed back against discrimination
and inequality by standing and marching together and the 2023 theme
encompassed the spirit of this unity, bringing our pride, passion
and power to the forefront of the Mardi Gras festival.

The 2022 Mardi Gras theme was UNITED WE SHINE, signifying that
LGBTQIA+ communities shine brighter together and by standing
up against hate and inequality as a collective, the message of love and
inclusion is heard louder. This year’s Parade entries incorporated the
theme into their final concepts covering a range of issues important
to the LGBTQIA+ communities including trans rights, climate change,
celebrating diversity and self-expression.
Our Parade was an unrivalled stadium spectacular featuring a stellar
line-up of performances from Scott Hunter, The Wiggles, Aussie music
royalty Vanessa Amorosi presented by our Principal Partner American
Express and Wafia presented by TikTok Australia. Superstar Darren
Hayes closed the festivities with an epic headline performance.

Fair Day

Party

After two COVID years, we descended on a sunny Victoria Park
for Fair Day, presented by American Express.

It was with very heavy hearts that we had to
announce the cancellation of Mardi Gras Party
2022. We were still in a volatile phase of the
pandemic, and the health and safety of our
community remained our top priority.
Making the difficult decision early meant
partygoers, artists and creatives were able
to make alternate plans. We look forward
to seeing the grand return of Mardi Gras Party
for Sydney WorldPride 2023.

Thousands of revellers set up picnics in the summer sunshine, shopped at one of the 200+
community stalls, savoured cocktails at boutique bars, cheered on pooches at Doggywood
Pageant and enjoyed performances by the many ground-breaking and culture defying
LGBTQIA+ artists on stage.
This year Fair Day featured multiple stages across the park as well as the launch of the
First Nations Circle, featuring fabulous talent throughout the day, a smoking ceremony and
plenty of community activities across the park.
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Queer
Art After Hours
Presented by Sydney Gay and Lesbian Mardi Gras
and the Art Gallery of New South Wales,
Queer Art After Hours was a night of queer culture,
art and tunes celebrating the full spectrum
of Sydney’s LGBTQIA+ rainbow.
We witnessed the ground-breaking and the glamorous in an explosion
of innovative performance art, installations, collection stories, music
and gallery tours.
This year’s line-up included performances by Wiradjuri poet and artist
Jazz Money and pole dance extraordinaries Club Chrome. Visitors
on the evening could also take part in queer life-drawing workshops
facilitated by Kim Leutwyler, drop into a queer youth space co-hosted
by Twenty10 and the Art Gallery’s Youth Collective plus much more.

Sissy Ball
Australia’s biggest vogue ball returned in 2022
taking over the opulent Sydney Town Hall
for the first time.
Celebrating self-expression, identity, fluidity and finesse,
the illustrious world of queer ball culture showcased our thriving
ballroom scene with legendary house battles, music, DJs and
phenomenal performing artists.
Our line-up featured a fierce selection of DJs and performers,
including co-founder of House of Silky Mirasia, Brisbane Fem Queen
Neesha Alexander and Western Sydney ballroom stalwart KILIMI.
Rapper and producer BVT delivered beatboxer realness in a
performance to remember.

Laneway
We wrapped up the Mardi Gras 2022 season with
the camp curb-side tradition Laneway, our sold-out
recovery party spread across both levels
of The Beresford and spilling out onto Hill Street.
Headlined by UK diva Tina Cousins, this year’s ultimate street party
kick-on had a pumping soundtrack planned from the likes of Super Disco
Club, DJ Corey Craig, DJ Shigeki, DJ Ant JB, The Pleasure of Gwen,
Colin Gaff, Smithers, Dan Murphy, Estée Louder, Alex Taylor,
Hayley Maree, Amanda Louise, Brett Austin and DJ Nate.

Kaftana Pool Party

Paradiso Pool Party

Mardi Gras transformed the ivy pool into the
ultimate retro summer daydream for the fabulous
Kaftana Pool Party!

We made a splash for the final event of Mardi Gras
2022, Paradiso Pool Party.

This year the esteemed Best Dressed Awards made their return. We had
a smorgasbord of special guests and DJs - including KILIMI, Sydney
legends Peach Fuzz, Joyce Maynge, Mama Medusa and Jackie Daniels,
performance artists Deep Sea Astronauts and so much more.
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We were transported to Ibiza with local DJ Jarred Baker, L.O.U,
James Alexandr, DJ ENN and more playing as the palm trees swayed,
performers and dancers roamed and vocalist Muma Megs sung
with Dane Laboyrie on the sax.
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First Nations Engagement

Welcome to Country at Parade
Thanks to the curatorial talents of Steven
(Stevie) Lindsay Ross, the Parade at the SCG was
able to experience a truly impactful Welcome
to Country Ceremony.

As Mardi Gras grows as an organisation, so too does our understanding of the importance of First Nations
representation and inclusion. We are committed to listening, learning and taking action as we strive
to be better, create safe spaces and celebrate First Nations people through our Festival and beyond.
This year in particular we took major steps forward in how we engage
with First Nations LGBTQIA+SB people, appointing our First Nations
& Community Engagement Officer, Matika Little, who led this
engagement, as well as developing our First Nations Advisory committee
and Reconciliation Action Plan Working Group who collectively continue
to keep First Nations representation at the forefront of our minds.

From small shifts like highlighting Indigenous place names in our
event guides, continuing to support events like Koori Gras annually,
to developing impactful Reconciliation Action Plans that will lead our
organisation into the future, walking side by side with the world's oldest
surviving culture; Mardi Gras looks forward to our exciting
future ahead.

Stevie’s vision was to bring to life a Welcome that focused on
celebrating and paying respects to First Nations women and matriarchs.
A Welcome was provided by well-known Gadigal Drag Performer and
activist Nana Miss Koori and a smoking ceremony was performed by Aunty
Nadeena Dixon, a multi-disciplinary Gadigal, Wiradjuri and Yuin Artist/
community figure, joined by her mother Aunty Rhonda Dixon.
A dance performance to Electric Fields ‘Don’t You Worry’ was presented
by Jannawi Dance Clan and a group of female-identifying community
members joined, standing proudly under the name the ‘Koorie Wirguls’
a nod to the Aboriginal and Torres Strait Islander women support group
who marched in Parade in 1992 and were active during the 1990s.
The curator, Stevie, is a queer man from the Wamba Wamba Nation and
has cultural and family connections to the Wiradjuri, Mutthi Mutthi
and Gunditjmara Nations.
We thank you Stevie for sharing your creative vision and allowing Parade
viewers to be a part of a beautiful Welcome Ceremony.

Launch of the First Nations Circle
at Fair Day
2022 saw the launch of our first ever, First Nations
-led community space in the form of the First
Nations Circle, created in partnership with our
community partner BLAQ Aboriginal Corporation.
The First Nations Circle highlighted the importance of safe, celebratory
spaces for LGBTQIA+SB First Nations people. It served as a meeting
place, a space for conversation, learning and celebration, featuring
First Nations businesses and organisations, First Nations Drag talent
and a ceremony pit where a smoking ceremony took place thanks
to Koomurri Entertainment.
It was a beautiful area enjoyed by all and will be a returning feature
at Fair Day as a reminder of the importance of giving space and voice
to First Nations people, as well as a powerful reminder that all
Mardi Gras events take place on Aboriginal Land.

Development of our Reconciliation
Action Plan
Sydney Gay and Lesbian Mardi Gras wants to
continue to ensure LGBTQIA+SB First Nations
voices are heard and reflected in the work we do
and so a core focus of the First Nations and
Community Engagement Officer role was to lead
the development of our inaugural Reconciliation
Action Plan (RAP)
While Mardi Gras has informally engaged in Reconciliation initiatives
for many years, a RAP provides us with an official framework to further
recognise and celebrate First Nations LGBTQI+SB history and culture,
and create opportunities for Reconciliation within Mardi Gras and
the broader community.
This plan is of paramount importance to us as an organisation,
and the impacts of our RAP deliverables will ensure First Nations people
(in particular intersectional LGBTQIA+SB communities) are better
understood, respected, supported and celebrated.
We’re incredibly proud to have submitted our first ever RAP to
Reconciliation Australia during 2022 Reconciliation Week.
More information about our RAP Working Group is included in the
committees section of this document.
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Community
Partnerships

PRINCIPAL PARTNER

Corporate
Partnerships
In 2022 we expanded our partnership program to
support our growing organisation and Festival
in the lead up to Sydney WorldPride. Broadening
our reach to continue celebrating alongside our
communities.

GOVERMENT PARTNERS

PREMIER NETWORK PARTNER

Our partnerships are important to us, and we value the active
engagement of our partners with our LGBTQIA+ communities.
Our partners enable us to hold more events, make them accessible
and allow us to pay our staff, artists and creatives.

Mardi Gras proudly engages a variety of
community organisations to both collaborate with
and uplift one another’s works for the benefit
of our communities.
This year our community partners were:
•
•
•
•
•
•
•
•
•
•

ACON
Australia & New Zealand Tongzhi Rainbow Alliance (ANTRA)
BLAQ Aboriginal Corporation
Equality Australia
Minus18
Out For Australia
People With Disability Australia
Queer Screen
Rainbow Families
Twenty10

Some highlights of our work together include:
• Launching the First Nations Circle in collaboration with
BLAQ Aboriginal Corporation
• Sponsoring Minus18’s Virtual Queer Formal 2021 where Matika Little,
our First Nations and Community Engagement Officer also presented
as a key speaker
• Promoting various community partner events like Minus18’s Mardi Gras
Digital Youth Party, Rainbow Families workshops and seminars, Queer
Screens Film Festival and more
• Many of our community partners also marched in the Parade, proudly
spreading a message of love and acceptance!
Engagements throughout the year also included 15 external speaking
and networking events attended by our First Nations and Community
Engagement Officer, including:

It’s equally as important that all partners align with our values. In 2022,
each of our partners completed the newly developed Ethical Charter.
The Charter allows us to formally understand how partners meet
and maintain an ethical standard and align with our values and those
of our community.
By developing and fostering strong relationships with government
and businesses, we can provide significant resources which increase
the accessibility of our events, activities and community involvement
in the Festival.

Mardi Gras continued its valued partnership with Destination NSW,
helping to deliver the second Mardi Gras Parade held at the Sydney
Cricket Ground. In 2022 the festival provided $23,663,540 of economic
benefit to the NSW economy during a year with limited international
visitation, extended lockdowns and evolving restrictions.
The City of Sydney also continued to support Mardi Gras and LGBTQIA+
communities by providing support to increase patronage to retail
and hospitality venues along Oxford Street and the Surry Hills and
Darlinghurst areas. In addition, the City of Sydney provided Value in Kind
for city flags and the use of Sydney Town Hall.

Mardi Gras would like to acknowledge and thank all our Partners for their
contribution to our organisation, Festival and LGBTQIA+ communities.
• Official Principal Partner: American Express
• Official Government Partners: Destination NSW and City of Sydney

- Queer Travel and Lifestyle Expo and Accommodations,
plus International (APAC)
• Pride Month Panel

• Official Premier Network Partner: Optus

• Sydney University - Master Class on D&I in Managing People
and Organisations
• Australian Pride in Sport Awards
• BiConic: Bi+ Visibility Day Celebration 2021
• Women’s Resilience Centre’s Inaugural Launch at NSW
Parliament House
• SGLBA 40th Anniversary Celebration
• NYC PrideFest

14

SUPPORTING PARTNERS

Mardi Gras celebrated its inaugural year with American Express as
Principal Partner. In 2022, American Express launched the My First Mardi
Gras Community Program designed to build connections for more
isolated members of the LGBTQIA+ community and provide a platform
for them to express their true selves, the program saw a group of
Australians travel to Sydney to experience for the first time, all
the glitter and glam of the Parade. In addition, American Express
supported the hardship ticketing initiative designed to remove barriers
for attendance at the Parade by providing 3,000 free tickets via a
ballot system.

• Travelling to Top End Pride in Darwin, Parramatta’s BEYOND

Albert Kruger, CEO, attended over 80 engagement events, meetings and
interviews, including:

MAJOR PARTNERS

Mardi Gras cash income rose by 6% in comparison to 2021 with a
combined government and corporate investment of $3,680,000. Value in
Kind investment from both government and corporate support increased
by 71% to $2,321,223.

• Speaking at Out for Australia’s NFP networking evening

• Attending events like the Bondi Memorial Launch and the Qantas
• Reconciliation Week panel event

MAJOR MEDIA PARTNER

MEDIA PARTNERS

• Official Major Media Partner: ABC and triple j
• Official Major Partners: Deloitte, TikTok, Little Creatures, Meta,
Minter Ellison, P&G, Salesforce, Qantas, W Hotels and
Woolworths Group
• Official Supporters: Absolut, Archie Rose, Canva, Google, Mini, Red
Bull, SKYN, Squealing Pig, Sydney Airport

FESTIVAL PARTNERS

• Official Media Partners: oOh!Media, DNA Magazine, Frooty and
scenestr, JOY 94.9, Q News

COMMUNITY PARTNERS

• Official Festival and Community Partners: ACON, ANTRA, Art Gallery
of NSW, BLAQ, Darlinghurst Business Partnership, Equality Australia,
Minus18, National Arts School, Out for Australia, People with Disability
Australia, Potts Point Partnership, Queer Screen, Rainbow Families
and Twenty10
In 2022 we’d also like to thank Original Spin, Fourth Wall, Sold Out Events
and The Sydney Cricket Ground for their incredible work during Sydney
Gay and Lesbian Mardi Gras Festival.
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CHAMPIONS FOR
LGBTQIA+ YOUTH

Grants
In 2022, we continued our program of community grants supported by our valued partners.
During this year’s Festival season a two grant programs were delivered, Sydney Gay and Lesbian Mardi
Gras Parade Grants, supported by Google Australia and the Parade Viewing Grants supported by Meta
Australia in between injecting a total $160,000 into our communities.

Sydney Gay and Lesbian Mardi Gras
Parade Grants, supported by
Google Australia
Sydney Gay and Lesbian Mardi Gras Parade Grants Program is designed
to fund and support a diverse range of community ideas and provide
grants to individuals, community, and not-for-profit groups to help lift
their Mardi Gras Parade entries to a completely new artistic level.

Parade Viewing Event Grants
supported by Meta Australia
The Mardi Gras Parade Viewing Event Grants supported by Meta Australia
is designed to support the small business and arts and culture sectors
by providing funding for hospitality venues to employ LGBTQIA+
artists, DJs and entertainers to perform as part of an Official Mardi Gras
Parade Viewing Events.

Recipient List:

Grants totalling in $100,000 were awarded to 29 venues who
demonstrated a history of support for the LGBTQIA+ community such as
restaurants, bars, pubs and clubs in both regional and metropolitan areas
across Australia.

• Australian Asexual

Recipient list:

The program is proudly supported by Google Australia. A total of $60,000
in grants was divided among 12 applicants from all over Australia.

• Autism Spectrum Australia (Aspect)
• Building Pride
• Girl Guides NSW
• Gymnastics NSW
• Illawarra Shoalhaven Rainbow Alliance
• Rainbow Babies and Kid
• Raio de Sol Community Samba Band
• The Oz Fag Hags
• The Pinnacle Foundation
• Trans Pride Australia
• Y’s United (YWCA & Y NSW)

• 107 x Heaps Gay at Broadway Sydney Carpark Rooftop
• Bitter Phew & Hank’s
• Bloody Mary’s Gazebo
• Claire’s Kitchen at le Salon
• Darlo Bar
• East Village Hotel Sydney
• Forrester’s
• Grove Bar
• Home The Venue
• Honkas Bar + Eats
• Illawarra Shoalhaven Rainbow Alliance at the Fraternity Club
• Imperial Hotel Sydney
• Mary’s Poppin
• Party Passport at Kinselas
• Piano Bar Bendigo
• Piano Bar Geelong
• Queer Club by Queer Sydney at Ching A Ling’s
• Rex Tamworth at Tamworth City Bowling Club
• Secret Garden Bar
• Sportsman Hotel
• Stonewall Hotel
• Sydney Queer Irish at The Gaelic Club
• The Curious Rabbit
• The Park Darlinghurst
• The Taphouse
• Timber Productions
• Tullula Bright Colonel Light Hotel
• Waterloo Hotel
• Watson’s
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Board

Volunteers

Awards

We simply couldn’t make Mardi Gras happen
without our volunteers! We relied on 947
incredibly passionate and committed people to
make our 2022 Festival the success. SGLMG has
relied on volunteers since our inception
44 years ago, with a significant number of those
early volunteers still engaged in some way – once
a SGLMG volunteer always an SGLMG volunteer!

The 44th Sydney Gay and Lesbian Mardi Gras
Festival brought back some of the community’s
most-loved events including Fair Day, our
fan-favourite Pool Parties, Queer Art After Hours,
Laugh Out Proud, Sissy Ball, Laneway, and of
course, Parade. Putting on one of the world’s
biggest LGBTQIA+ festivals is no simple task,
and we couldn’t do it without the passion,
dedication, and talent of our wonderful
volunteer community.

Volunteers with SGLMG are engaged, passionate and committed
to LGBTQIA+ diversity and inclusion. Volunteers are connected
to SGLMG in a way that is different and more personal than many other
volunteer roles and opportunities – volunteers see themselves here,
and they find their chosen family here. One of the biggest benefits
of volunteering is that it allows people to make new friends, network
and learn new skills.
In 2023 the volunteer program will run across both Sydney WorldPride
and Sydney Gay and Lesbian Mardi Gras. Volunteers will have the
same great experience they have come to know and love with Mardi Gras,
expanded out across the larger Festival that is Sydney WorldPride!

At the Sydney Gay and Lesbian Mardi Gras Community Awards
we celebrated and recognised members of our community that went
above and beyond to make the 2022 season a shining success.
These awards are nominated by the volunteer community and members
across the festival.

Volunteer of The Year
Brett Williams and Reo Lynch

Excellence in Innovation
Konstantinos Ziotas and Richard Hill

Excellence in Service
Andrew Endycott

Excellence in Leadership
Kate Gallon & Austin Berscheid

Excellence in Teamwork
2022 Entrants Leadership Team - Aiden O'Dea, Fiona Carter, Peter Cowan,
Ruby Hudson, Adrian Hinder, Joel McKinnon, Karla Burrows,
Lachlan Dewsbury, Avalon Carnall, William Klaasen, Simon Poole,
James Taylor, Parker Howard, Damon Hartley, Tara Pollock,
Zaac Totonjian

Sydney Gay and Lesbian Mardi Gras Ltd is a registered Australian
Company and Charity. The Board exists to make decisions, to ensure
all requirements of its registration are met and that the organisation
operates within the law. The Board is responsible for ensuring that
all activity directly relates to SGLMG’s registered charitable purposes.
The Board is accountable to its members and ultimately responsible
for the organisation’s financial health.

Board of Directors

Jesse Matheson (he/him) | CO-CHAIR
Mel Schwerd (she/her) | CO-CHAIR
Alex Bouchet-Carr (he/him) | DIRECTOR
Giovanni Campolo-Arcidiaco (he/him) | DIRECTOR
Jan Hutton (she/her) | DIRECTOR
Louis Hudson (he/him) | DIRECTOR
Wei Thai-Haynes (she/them) | DIRECTOR

Company Secretary

Best Newcomer

Charmaine Belfanti (she/her)

Celeste McNamara

Treasurer

ICARE Award

Abs Osseiran (he/him)

Jade McKinnon

Special Acknowledgement
Donna-Maree Bates & Virginia Ferris

Special Commendation
Tara Pollock, Ty Owen, Dani McLennan, Matthew Flinn,
Acacia-belle McCormack, Laura Koefoed, Mihailo Bajceta,
Emma Corbridge, Ahmed Dulaimi, Trill Liddle, Simon Liddle,
Leonard Watson, Kilisha Shah, Agiba Andrea, Kyle Schembri,
Gordon Parker, Dylan Third.

Albert Kruger (he/him) | CEO

Finance & Administration
Claire Beckwith (she/her) | CFO
Rebecca O’Donnel (she/her) | FINANCE CONSULTANT
Soane Tupou (he/him) | OFFICE MANAGER/EXECUTIVE ASSISTANT

The Mardi Gras Lifetime Achievement Award is the most prestigious
award we bestow each year. Mardi Gras Lifetime Achievers are
those volunteers, activists and community heroes who have been
involved and contributed to Mardi Gras in outstanding ways
over a considerable period.

Lifetime Achievement Award
Frank Iannilli and Paul Truscott
“It’s been a long and hard battle. The only thing I ask of you is to hold
the dream. Mardi Gras is part of this city. Mardi Gras is based
on volunteers and members bringing out the best in our communities”
Lifetime Achievement winner Paul Truscott says.

Workshop
The Sydney Gay and Lesbian Mardi Gras Workshop
is part of a longstanding tradition of supporting
our communities, connecting and collaborating
through creativity, design and art.
Our Festival is renowned for it's extravagant and opulent display of joy,
pride and love - the Mardi Gras Workshop is a hub where everyone is
welcome to bring their wildest designs to life.

Workshop Crew
Liz Carter (she/her) | WORKSHOP PRODUCTION MANAGER
Kimberley Connor
Grant Freeland
Georgia Attewell-Moore
Tiffany Porto
Jane Becker

Development
Samantha Hans (she/her) | PARTNERSHIPS MANAGER
James Moran (he/him) | ACCOUNT MANAGER

Festival and Events
PJ Gahan (he/him) | OPERATIONS & PROGRAMMING DIRECTOR
Travis Conneeley (he/him) | CREATIVE DIRECTOR
Brock Taffe (he/him) | FESTIVAL PRODUCER
Lisa Martin (she/her) | FESTIVAL PRODUCER
Tracie Miller (she/her) | FESTIVAL PRODUCER
Ned Matthews (he/him) | FESTIVAL PRODUCER
Jakob Tate (he/him) | FESTIVAL COORDINATOR
Cass Looveer (she/her) | PARADE PRODUCER
Emily Santiago (she/her) | PARADE MANAGER
Blake Robinson (he/him) | PARADE COORDINATOR
Dan Moore (he/him) | PARADE TALENT MANAGER
Bel West (she/her) | VOLUNTEERS & OPERATIONS MANAGER
Liz Carter (she/her) | WORKSHOP PRODUCTION MANAGER
Drew Reddy (they/them) | VOLUNTEERS COORDINATOR
Ateesh Patel (he/him) | EVENTS COORDINATOR
Bridget Geraghty (she/they) | ADMINISTRATION COORDINATOR
Tom Webster (he/him) | PRODUCTION MANAGER

Marketing, Communications and Engagement
Anne-Marie Mina (she/her)

| HEAD OF MARKETING, COMMUNICATIONS AND ENGAGEMENT (MATERNITY LEAVE) (RESIGNED APRIL 2022)

Bianca Blancato (she/her) | HEAD OF MARKETING,COMMUNICATIONS AND ENGAGEMENT
Joel de Sa (he/him) | SENIOR GRAPHIC DESIGNER
Rafael Contreras (he/him) | DIGITAL MARKETING MANAGER (RESIGNED JULY 2022)
Jake Troncone (he/him) | MARKETING AND COMMUNICATIONS EXECUTIVE
Matika Little (she/her) | FIRST NATIONS & COMMUNITY ENGAGEMENT OFFICER

Leah Benson
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Treasurer’s Report
Mardi Gras posts another surplus, welcomes back crowd favourites and delivers world class events
through another COVID impacted year. Once again, I am pleased to provide this year’s Treasurer’s Report!
Sydney Gay and Lesbian Mardi Gras 5 Year Results

The 2022 year was another challenging year
for Mardi Gras, with COVID remaining a
stubborn obstacle to our events and our
community. However, we were once again
resilient to the challenges posed by the
pandemic – successfully welcoming huge
crowds back to Fair Day, presenting another
spectacular Parade in the SCG, and hosting
a number of our flagship events throughout
the 2022 season. Nevertheless, we remained
sensitive to the ever changing health
environment – which resulted in us cancelling
Party, delaying the return of crowd favourites
Sissy Ball, Kaftana and Paradiso Pool Party,
resulting in significant changes to the
format and cost of our Festival.
For the financial year ended 30 June 2022,
the organisation has delivered a net operating
surplus of $317,712 based on a budget of
$210,232. When adjusting for the community
grants and other support measures of
$199,900 provided to our members and broader
community, the organisation delivered
an underlying operating surplus of $517,612.

5 Year Results

REVENUE

2022

2021

2020

2019

2018

$

$

$

$

$

REVENUE

9,832,038

9,190,803

9,457,647

8,341,276

7,562,858

COST OF SALES

(7,014,154)

(7,173,430)

(7,205,196)

(4,986,017)

(5,761,359)

2,817,884

2,017,373

2,252,451

3,355,259

1,801,499

OVERHEAD COSTS

(2,500,172)

(1,924,497)

(2,263,746)

(3,135,922)

(1,740,247)

NET PROFIT/(LOSS)

317,712

92,876

(11,295)

219,337

61,252

RETAINED EARNINGS

COST OF SALES

1,397,368

OVERHEAD COSTS

1,079,656

986,780

NET PROFIT/(LOSS)

998,075

• Revenue for the year was a record $9,832,038 with a positive variance
to budget of $1,775,024. The improvement in revenue was driven by the
following major factors:
•

The following table and graph shows the results of the organisation over the past 5 years.

GROSS PROFIT

Key Performance Indicators

•

•

Sale of Goods of $523,816 was above the budget expectation of
$80,300. This was due to the Parade reverting to the SCG and
allowing the organisation to on-sell suites and boxes to friends,
family and other organisations.

Other Income received of $1,218,166 reflects receiving the one-off
grant from Create NSW and some continued COVID support through
NSW Government.

•

Contra Revenue of $2,715,178 was $1,154,678 higher than budgeted
due to overall increased in-kind sponsorship within the media area.
Our budgeting for Contra Sponsorship is often conservative as
the partnerships are targeted to the programming and are finalised
later in the year.

RETAINED EARNINGS

$4,500,000
$4,000,000
$3,500,000
$3,000,000
$2,500,000
$2,000,000
$1,500,000
$1,000,000
$500,000

This year saw Mardi Gras entering into a new Sponsorship
Integration relationship with Sydney WorldPride (SWP) for 3 years.
This allowed both organisations to maximise the opportunities
for our sponsors to be truly engaged with our community and to have
a seamless experience for both sponsors and participants. Our initial
budget for sponsorship was $3,977,742, which reported a positive
variance to budget of $30,242. Our budget for sponsorship is now
based on a 3 year target and 50% share with SWP.

•

778,738

0

TI

$9,000,000

•

Higher than budgeted use of Contra Sponsorship of $2,643,386,
the majority of this was Marketing related.

•

Increased event costs as a direct result of increasing revenue, such
as catering costs for suites at Parade.

$8,000,000
$7,000,000
$6,000,000

•

$5,000,000
$4,000,000
$3,000,000
$2,000,000
$1,000,000
$0

2018

2019

2020

2021

2022

In 2022, the impacts of COVID kept resonating. Again, the organisation
needed to respond and make rapid decisions based on the current health
orders and their impact on our events. It was apparent early on that
taking the Parade back to Oxford Street was not possible. After a very
successful debut at the Sydney Cricket Ground in 2021, it was a joy
for the organisation to revert to the stadium Parade and build on our
successes from 2021, knowing we could confidently and safely return
home to Oxford Street for Sydney WorldPride in 2023.

The financial impact of the pandemic and health orders was felt by the
organisation. However, the Mardi Gras team applied and were successful
in receiving a grant from Create NSW (as part of the Festival Relaunch
program) which mitigated the impact of COVID and direct losses on
the cancellation of Party. This also permitted the organisation to extend
the contracts of our Festival and Event Staff to the end of the financial
year, giving the staff the opportunity to start pre-planning for our
big 2023 year.

However, with the easing of some COVID restrictions, it was with
great excitement that we welcomed back a crowd favourite of Fair Day.
The weather was an absolute delight, and the crowd basked in the
beautiful day and in the embrace of their beloved Mardi Gras iconic event.

Overall, the Festival was a huge achievement, our ticketed events were
also very successful and ticket sales were above our budget expectations.

The organisation had to make some very tough decisions this year, and
cancelling Party was one of them. This was a difficult financial decision,
with a total amount of $143,215 already spent in securing the venue and
the initial deposits to suppliers. As the Festival drew closer it became
obvious that some of our other party-orientated events would be
impacted by health orders. The organisation had to make another difficult
decision to delay Sissy Ball, Kaftana and Paradiso for a number of weeks
rather than cancelling the events completely.

• Overhead Costs were $2,500,172 which was an increase on budget of
$287,554. Much of the increase relating to increased staffing costs
due to contract length extension to support the organisation through
season and beyond. Other administration costs have increased to
budget due to the unbudgeted joint SWP roadshow late in the fiscal
year. Contra Administration Expenses were higher than budget as
there hadn’t been an expectation of using any administration contra
at the time of budgeting.
• The Net Operating Surplus of $317,712, is above the original approved
budget surplus of $210,232. It is a positive variance to budget of
$107,481 and reflects the organisation’s continued strong focus on cost
management and control during an exceedingly difficult and
uncertain year.
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Following on from the new grant program introduced in 2021, we provided
30 grants to venues and community groups throughout the country
to enable them to employ community artists and host Parade viewing
parties. Whilst another 12 Community Groups received grant funding
contributing to their Parade participation.
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ES

$1,600,000

AD

The organisation has also continued the program of community grants
and support funded from both operational surpluses and corporate
partnership programs, with $199,900 provided this year in community
grants and support, taking the total of community grants and festival
support provided since 2016 to over $1,483,950.

AL

Cost of Sales — Actual vs Budget 2022 (excludes Contra)

Increased License and Ticketing Fees due to higher than budgeted
ticket sales.

• Gross Profit was $2,817,884, an improvement of $395,035 on budget
and an improvement on 2021 of $800,512. The increase over budget
and the prior year being a direct result of the ability to hold more events
in 2022 than in 2021. Coming out of a period of extended lockdowns
and isolation, we saw an increased demand from our community
to be social when able to do so.
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• Cost of Sales (direct cost of holding events) was $7,014,154 compared
to a budget of $5,634,164. The increase to budget of $1,379,989
principally relates to:

$10,000,000

22

Ticket Revenue was $956,929, an improvement on budget of $29,614.
Having the opportunity to present a number of event favourites for
the first time since 2019 boosted ticket sales for all our events.

Revenue — Actual vs Budget 2022 (excludes Contra)
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Actual to Budget and Last Year

Segment Reporting

Actual
FY22

Budget
FY22

VARIANCE
TO BUDGET

Actual
FY21

Variance
FY21

$

$

$

$

$

REVENUE
TICKET SALES

956,929

927,315

29,614

436,567

520,363

LICENCES & FEES

240,762

214,000

26,762

614,061

(373,299)

SPONSORSHIP
& GRANTS

3,977,742

3,947,500

30,242

3,796,155

181,587

SALE OF GOODS

523,816

80,300

443,516

-

523,816

MEMBERSHIP FEES

139,009

130,000

9,009

106,819

32,190

60,436

55,000

5,436

31,082

29,354

OTHER INCOME

1,218,166

1,142,400

75,766

419,547

798,619

CONTRA INCOME

2,715,178

1,560,500

1,154,678

3,786,572

(1,071,394)

9,832,038

8,057,015

1,775,024

9,190,803

641,236

DONATIONS

TOTAL REVENUE

COST OF SALES
LICENCE &
TICKETING FEES

(338,168)

(280,303)

(57,865)

(146,464)

(191,705)

VENUE COST

(582,301)

(695,022)

112,721

(479,004)

(103,297)

INFRASTRUCTURE COST

(440,550)

(388,776)

(51,774)

(332,004)

(108,546)

ENTERTAINMENT COST

(271,344)

(273,350)

2,006

(157,207)

(114,137)

(500,772)

(424,601)

(76,171)

(381,024)

(119,748)

(140,110)

(128,000)

(12,110)

(59,497)

(80,613)

(1,508,197)

(1,329,611)

(178,586)

(1,281,768)

(226,429)

OTHER EXPENSES

(261,048)

(257,001)

(4,047)

(316,297)

55,249

MARKETING OVERHEAD

(328,278)

(297,000)

(31,278)

(248,029)

(80,248)

(2,643,386)

(1,560,500)

(1,082,886)

(3,772,136)

1,128,751

TOTAL COST OF SALES

(7,014,154)

(5,634,164)

(1,379,989)

(7,173,430)

159,276

GROSS PROFIT

2,817,884

2,422,851

395,035

2,017,373

800,512

ADMINISTRATION OH

(424,374)

(309,785)

(114,589)

(409,975)

(14,399)

OCCUPANCY OH

(123,968)

(133,200)

9,232

(86,737)

(37,230)

(1,681,628)

(1,584,184)

(97,444)

(1,286,209)

(395,419)

PROFESSIONAL
SERVICES

(198,410)

(185,450)

(12,960)

(127,140)

(71,270)

CONTRA ADMIN
EXPENSES

(71,792)

-

(71,792)

(14,436)

(57,357)

(2,500,172)

(2,212,619)

(287,554)

(1,924,497)

(575,676)

317,712

210,232

107,481

92,876

224,836

PRODUCTION COST
SECURITY COST
PERSONNEL COSTS

CONTA EXPENSES

Community Grants and Support 2022

Parade Segment
Having the opportunity to present the Parade
at the Sydney Cricket Ground again allowed
us to finesse and highlight successes from the
prior year and showcase Sydney’s finest parade
participants. The overall deficit outcome of the
event was less than the prior year’s Parade by
$191,680. The outcome of the event was a deficit
of $782,288 compared to $973,968 in 2021.
Celebration Segment
The return of our celebration events which
includes Party, Laneway, Paradiso, Kaftana
and Sissy Ball after a hiatus of 2 years were
highly appreciated by all. This was reflected
in the success of each event by better-than
-expected ticket sales. However, due to Health
Orders at the time, we had to take the tough
decision and cancel Party. Sadly, this cost
the organisation $143,659.
Festival Segment
Festival operations produced a loss of $39,311,
which includes events like Laugh Out Proud and
Fair Day. This result was better than last year
by $560,478 due to the difficulties with events
and sunk costs in 2021. And of course, Fair Day
was a huge success after its recent absence.

Grant Distributed vs Total Spend 2022

RECIPIENT

$
5%

Community Parade Grants - Google Australia

12

60,000

Parade Viewing Grants - Meta Australia

29

100,500

COMMUNITY GRANTS TOTAL

41

160,500

Contribution to Funeral Expenses

1

500

Contribution to Travel Expenses

1

400

Contribution to Documentary Aust Foundation

1

1,500

Contribution to Costs of Camp

1

5,000

Contribution to Biconic Events

1

2,000

Contribution to QAAH

1

10,000

Contribution to Eagle Leather Events

1

10,000

Contribution to Koori Gras 2022

1

OTHER GRANTS TOTAL
TOTAL COMMUNITY GRANTS SUPPORT

3% 1%

36%

55%

10,000

PRODUCTION COSTS

OVERHEAD COST

8

39,400

MARKETING COSTS

GRANTS DISTRIBUTED

50

199,900

OTHER EXPENSES

Community Grants
The organisation continued our beloved
grants program, supported by Google Australia,
with $60,000 distributed nationally.
Meta Australia also continued with their
Viewing Party grants program, with $100,500
to support 30 LGBTQIA+ venues and community
groups throughout Australia in hosting a
Parade Viewing event.
Mardi Gras also supported a range of projects
throughout the year, with $39,400 going toward
community groups and organisations.
Since 2016, the organisation has delivered over
$1,483,950 in community grants, funded by
our own surpluses and partners; ANZ (former),
Google Australia and Meta Australia.

OVERHEAD COSTS

EMPLOYEE BENEFITS
EXPENSE

TOTAL OVERHEAD COSTS

NET PROFIT/(LOSS)
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Performance by Segment
FOR THE YEAR ENDED 30 JUNE 22
EVENT

FOR THE YEAR ENDED 30 JUNE 21

REVENUE

COST OF
EVENTS

GROSS
PROFITS

OVERHEADS

NET
RESULTS

REVENUE

COST OF
EVENTS

GROSS
PROFITS

OVERHEADS

NET
RESULTS

VARIANCE

$

$

$

$

$

$

$

$

$

$

$

PARADE
1,037,768

(1,686,197)

(648,429)

-

(648,429)

537,649

(1,443,871)

(906,222)

-

(906,222)

257,793

1,000

(123,721)

(122,721)

(11,138)

(133,859)

488,700

(544,970)

(56,270)

(11,476)

(67,746)

(66,113)

1,038,768

(1,809,918)

(771,150)

(11,138)

(782,288)

1,026,349

(1,988,841)

(962,492)

(11,476)

(973,968)

191,680

-

(143,659)

(143,659)

-

(143,659)

-

-

-

-

-

(143,659)

153,947

(126,440)

27,507

-

27,507

-

-

-

-

-

27,507

POOL PARTY

37,780

(17,506)

20,274

-

20,274

-

-

-

-

-

20,274

KAFTAN

19,998

(18,866)

1,132

-

1,132

-

-

-

-

-

1,132

LANEWAY

184,447

(132,714)

51,733

-

51,733

-

-

-

-

-

51,733

SUBTOTAL

396,172

(439,185)

(43,013)

-

(43,013)

-

-

-

-

-

(43,013)

FAIR DAY

472,662

(538,396)

(65,734)

-

(65,734)

-

-

-

-

-

(65,734)

FESTIVAL

69,702

(43,279)

26,423

-

26,423

171,433

(770,943)

(599,510)

(279)

(599,789)

626,212

542,364

(581,675)

(39,311)

-

(39,311)

171,433

(770,943)

(599,510)

(279)

(599,789)

560,478

GRANTS

184,091

(200,075)

(15,984)

-

(15,984)

257,500

(242,122)

15,378

-

15,378

(31,362)

MEMBERSHIP

139,009

(7,687)

131,322

(6,370)

124,952

106,819

(5,600)

101,219

(5,046)

96,173

28,779

VOLUNTEERS

-

(52,286)

(52,286)

(3,645)

(55,931)

4,842

(43,555)

(38,713)

(2,991)

(41,704)

(14,227)

WORLDPRIDE

-

-

-

-

-

-

(12,636)

(12,636)

(725)

(13,361)

13,361

323,100

(260,048)

63,052

(10,015)

53,037

369,161

(303,913)

65,248

(8,762)

56,486

(3,449)

ORGANISATION

1,006,808

(1,027,802)

(20,994)

(2,392,997)

(2,413,990)

328,396

-

328,396

(1,903,506)

(1,575,110)

(838,880)

SPONSORSHIP

6,466,235

(2,615,428)

3,850,807

(84,215)

3,766,592

7,207,696

(3,740,812)

3,466,884

-

3,466,884

299,708

PHILANTHROPY

33,176

(3,365)

29,810

-

29,810

30,430

-

30,430

-

30,430

(620)

MARKETING

25,415

(276,742)

(251,327)

(1,798)

(253,124)

57,338

(368,921)

(311,583)

(474)

(312,057)

58,932

7,531,634 (3,923,337)

3,608,297

(2,479,010)

1,129,287

7,623,860

(4,109,733)

3,514,127 (1,903,980)

1,610,147

(480,860)

2,817,875

(2,500,163)

317,712

9,190,803

(7,173,430)

2,017,373

92,876

224,836
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SUBTOTAL

COMMUNITY
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OVERHEADS

SUBTOTAL

TOTAL
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Auditor’s independence declaration to the directors of Sydney Gay and
Lesbian Mardi Gras Limited
In relation to our audit of the financial report of Sydney Gay and Lesbian Mardi Gras Limited for the
financial year ended 30 June 2022, and in accordance with the requirements of Subdivision 60-C of
the Australian Charities and Not-for-profits Commission Act 2012, to the best of my knowledge and
belief, there have been:
a.

No contraventions of the auditor independence requirements of any applicable code of
professional conduct; and

b.

No non-audit services provided that contravene any applicable code of professional conduct.

This declaration is in respect of Sydney Gay and Lesbian Mardi Gras Limited and the entity it
controlled during the financial year.

Ernst & Young

Daniel Cunningham
Partner
28 October 2022
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Independent auditor’s report to the members of Sydney Gay and Lesbian

Mardi Gras Limited

Report on the financial report
Opinion
We have audited the financial report of Sydney Gay and Lesbian Mardi Gras Limited (the Company)
and its subsidiaries (collectively the Group), which comprises the consolidated statement of financial
position as at 30 June 2022, the consolidated statement of profit or loss, the consolidated statement
of other comprehensive income, consolidated statement of changes in equity and consolidated
statement of cash flows for the year then ended, notes to the financial statements, including a
summary of significant accounting policies, and the directors’ declaration.
In our opinion, the accompanying financial report of the Group is in accordance with the Australian
Charities and Not-for-profits Commission Act 2012, including:
a.

Giving a true and fair view of the consolidated financial position of the Group as at 30 June 2022
and of its consolidated financial performance for the year ended on that date; and

b.

Complying with Australian Accounting Standards – Simplified Disclosures and the Australian
Charities and Not-for-profits Commission Regulation 2013.

Basis for opinion
We conducted our audit in accordance with Australian Auditing Standards. Our responsibilities under
those standards are further described in the Auditor’s responsibilities for the audit of the financial
report section of our report. We are independent of the Group in accordance with the ethical
requirements of the Accounting Professional and Ethical Standards Board’s APES 110 Code of Ethics
for Professional Accountants (including Independence Standards) (the Code) that are relevant to our
audit of the financial report in Australia. We have also fulfilled our other ethical responsibilities in
accordance with the Code.
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis
for our opinion.

Australian Charities and Not-for-profits Commission Act 2012 and for such internal control as the
directors determine is necessary to enable the preparation of the financial report that gives a true and
fair view and is free from material misstatement, whether due to fraud or error.
In preparing the financial report, the directors are responsible for assessing the Group’s ability to
continue as a going concern, disclosing, as applicable, matters relating to going concern and using the
going concern basis of accounting unless the directors either intend to liquidate the Group or to cease
operations, or have no realistic alternative but to do so.

Auditor’s responsibilities for the audit of the financial report
Our objectives are to obtain reasonable assurance about whether the financial report as a whole is
free from material misstatement, whether due to fraud or error, and to issue an auditor’s report that
includes our opinion. Reasonable assurance is a high level of assurance, but is not a guarantee that an
audit conducted in accordance with the Australian Auditing Standards will always detect a material
misstatement when it exists. Misstatements can arise from fraud or error and are considered material
if, individually or in the aggregate, they could reasonably be expected to influence the economic
decisions of users taken on the basis of this financial report.
As part of an audit in accordance with the Australian Auditing Standards, we exercise professional
judgment and maintain professional scepticism throughout the audit. We also:
Identify and assess the risks of material misstatement of the financial report, whether due to
fraud or error, design and perform audit procedures responsive to those risks, and obtain audit
evidence that is sufficient and appropriate to provide a basis for our opinion. The risk of not
detecting a material misstatement resulting from fraud is higher than for one resulting from
error, as fraud may involve collusion, forgery, intentional omissions, misrepresentations, or the
override of internal control.
Obtain an understanding of internal control relevant to the audit in order to design audit
procedures that are appropriate in the circumstances, but not for the purpose of expressing an
opinion on the effectiveness of the Group’s internal control.
Evaluate the appropriateness of accounting policies used and the reasonableness of accounting
estimates and related disclosures made by the directors.

Our opinion on the financial report does not cover the other information and accordingly we do not
express any form of assurance conclusion thereon.

Conclude on the appropriateness of the directors’ use of the going concern basis of accounting
and, based on the audit evidence obtained, whether a material uncertainty exists related to
events or conditions that may cast significant doubt on the Group’s ability to continue as a going
concern. If we conclude that a material uncertainty exists, we are required to draw attention in
our auditor’s report to the related disclosures in the financial report or, if such disclosures are
inadequate, to modify our opinion. Our conclusions are based on the audit evidence obtained up
to the date of our auditor’s report. However, future events or conditions may cause the Group to
cease to continue as a going concern.

In connection with our audit of the financial report, our responsibility is to read the other information
and, in doing so, consider whether the other information is materially inconsistent with the financial
report or our knowledge obtained in the audit or otherwise appears to be materially misstated.

Evaluate the overall presentation, structure and content of the financial report, including the
disclosures, and whether the financial report represents the underlying transactions and events
in a manner that achieves fair presentation.

If, based on the work we have performed, we conclude that there is a material misstatement of this
other information, we are required to report that fact. We have nothing to report in this regard.

Obtain sufficient appropriate audit evidence regarding the financial information of the entities or
business activities within the Group to express an opinion on the financial report. We are
responsible for the direction, supervision and performance of the Group audit. We remain solely
responsible for our audit opinion.

Information other than the financial report and auditor’s report thereon
The directors are responsible for the other information. The other information is the directors’ report
accompanying the financial report.

Responsibilities of the directors for the financial report
The directors of the Company are responsible for the preparation of the financial report that gives a
true and fair view in accordance with Australian Accounting Standards – Simplified Disclosures and the
A member firm of Ernst & Young Global Limited
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We communicate with the directors regarding, among other matters, the planned scope and timing of
the audit and significant audit findings, including any significant deficiencies in internal control that we
identify during our audit.

Report on the requirements of the NSW Charitable Fundraising Act 1991
and the NSW Charitable Fundraising Regulation 2021
We have audited the financial report as required by Section 24(1) of the NSW Charitable Fundraising
Act 1991. Our procedures included obtaining an understanding of the internal control structure for
fundraising appeal activities and examination, on a test basis, of evidence supporting compliance with
the accounting and associated record keeping requirements for fundraising appeal activities pursuant
to the NSW Charitable Fundraising Act 1991 and the NSW Charitable Fundraising Regulation 2021.
Because of the inherent limitations of any assurance engagement, it is possible that fraud, error or
non-compliance may occur and not be detected. An audit is not designed to detect all instances of
non-compliance with the requirements described in the above-mentioned Act and Regulation as an
audit is not performed continuously throughout the period and the audit procedures performed in
respect of compliance with these requirements are undertaken on a test basis. The audit opinion
expressed in this report has been formed on the above basis.

Opinion
In our opinion:
a.

b.

The financial report of the Company has been properly drawn up and associated records have
been properly kept during the financial year ended 30 June 2022, in all material respects, in
accordance with:
i.

Sections 20(1), 22(1-2), and 24(1) of the NSW Charitable Fundraising Act 1991; and

ii.

Sections 14(2) and 17 of the NSW Charitable Fundraising Regulation 2021.

The money received as a result of fundraising appeals conducted by the Company during the
financial year ended 30 June 22022 has been properly accounted for and applied, in all material
respects, in accordance with the above mentioned Act and Regulation.

Ernst & Young

Daniel Cunningham
Partner
Sydney
28 October 2022
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Auditor’s independence declaration to the directors of Mardi Gras Arts
Limited
In relation to our audit of the financial report of Mardi Gras Arts Limited for the financial year ended
30 June 2022, and in accordance with the requirements of Subdivision 60-C of the Australian
Charities and Not-for-profits Commission Act 2012 to the best of my knowledge and belief, there have
been:
a.

No contraventions of the auditor independence requirements of any applicable code of
professional conduct; and

b.

No non-audit services provided that contravene any applicable code of professional conduct.
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Independent auditor’s report to the members of Mardi Gras Arts Limited
Report on the financial report
Opinion
We have audited the financial report of Mardi Gras Arts Limited (the Company), which comprises the
statement of financial position as at 30 June 2022, the statement of profit or loss, the statement of
other comprehensive income, statement of changes in equity and statement of cash flows for the year
then ended, notes to the financial statements, including a summary of significant accounting policies,
and the directors’ declaration.
In our opinion, the accompanying financial report of the Company is in accordance with the Australian
Charities and Not-for-profits Commission Act 2012, including:
a.

Giving a true and fair view of the Company’s financial position as at 30 June 2022 and of its
financial performance for the year ended on that date; and

b.

Complying with Australian Accounting Standards – Simplified Disclosures and the Australian
Charities and Not-for-profits Commission Regulation 2013.

Basis for opinion
We conducted our audit in accordance with Australian Auditing Standards. Our responsibilities under
those standards are further described in the Auditor’s responsibilities for the audit of the financial
report section of our report. We are independent of the Company in accordance with the ethical
requirements of the Accounting Professional and Ethical Standards Board’s APES 110 Code of Ethics
for Professional Accountants (including Independence Standards) (the Code) that are relevant to our
audit of the financial report in Australia. We have also fulfilled our other ethical responsibilities in
accordance with the Code.

Daniel Cunningham
Partner
28 October 2022

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis
for our opinion.

Information other than the financial report and auditor’s report thereon
The directors are responsible for the other information. The other information is the directors’ report
accompanying the financial report.
Our opinion on the financial report does not cover the other information and accordingly we do not
express any form of assurance conclusion thereon.
In connection with our audit of the financial report, our responsibility is to read the other information
and, in doing so, consider whether the other information is materially inconsistent with the financial
report or our knowledge obtained in the audit or otherwise appears to be materially misstated.
If, based on the work we have performed, we conclude that there is a material misstatement of this
other information, we are required to report that fact. We have nothing to report in this regard.

Responsibilities of the directors for the financial report
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The directors of the Company are responsible for the preparation of the financial report that gives a
true and fair view in accordance with Australian Accounting Standards – Simplified Disclosures and the
Australian Charities and Not-for-profits Commission Act 2012 and for such internal control as the
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directors determine is necessary to enable the preparation of the financial report that gives a true and
fair view and is free from material misstatement, whether due to fraud or error.
In preparing the financial report, the directors are responsible for assessing the Company’s ability to
continue as a going concern, disclosing, as applicable, matters relating to going concern and using the
going concern basis of accounting unless the directors either intend to liquidate the Company or to
cease operations, or have no realistic alternative but to do so.

Report on the requirements of the NSW Charitable Fundraising Act 1991
and the NSW Charitable Fundraising Regulation 2021

Auditor’s responsibilities for the audit of the financial report

We have audited the financial report as required by Section 24(1) of the NSW Charitable Fundraising
Act 1991. Our procedures included obtaining an understanding of the internal control structure for
fundraising appeal activities and examination, on a test basis, of evidence supporting compliance with
the accounting and associated record keeping requirements for fundraising appeal activities pursuant
to the NSW Charitable Fundraising Act 1991 and the NSW Charitable Fundraising Regulation 2021.

Our objectives are to obtain reasonable assurance about whether the financial report as a whole is
free from material misstatement, whether due to fraud or error, and to issue an auditor’s report that
includes our opinion. Reasonable assurance is a high level of assurance, but is not a guarantee that an
audit conducted in accordance with the Australian Auditing Standards will always detect a material
misstatement when it exists. Misstatements can arise from fraud or error and are considered material
if, individually or in the aggregate, they could reasonably be expected to influence the economic
decisions of users taken on the basis of this financial report.

Because of the inherent limitations of any assurance engagement, it is possible that fraud, error or
non-compliance may occur and not be detected. An audit is not designed to detect all instances of
non-compliance with the requirements described in the above-mentioned Act and Regulation as an
audit is not performed continuously throughout the period and the audit procedures performed in
respect of compliance with these requirements are undertaken on a test basis. The audit opinion
expressed in this report has been formed on the above basis.

As part of an audit in accordance with the Australian Auditing Standards, we exercise professional
judgment and maintain professional scepticism throughout the audit. We also:
Identify and assess the risks of material misstatement of the financial report, whether due to
fraud or error, design and perform audit procedures responsive to those risks, and obtain audit
evidence that is sufficient and appropriate to provide a basis for our opinion. The risk of not
detecting a material misstatement resulting from fraud is higher than for one resulting from
error, as fraud may involve collusion, forgery, intentional omissions, misrepresentations, or the
override of internal control.
Obtain an understanding of internal control relevant to the audit in order to design audit
procedures that are appropriate in the circumstances, but not for the purpose of expressing an
opinion on the effectiveness of the Company’s internal control.
Evaluate the appropriateness of accounting policies used and the reasonableness of accounting
estimates and related disclosures made by the directors.
Conclude on the appropriateness of the directors’ use of the going concern basis of accounting
and, based on the audit evidence obtained, whether a material uncertainty exists related to
events or conditions that may cast significant doubt on the Company’s ability to continue as a
going concern. If we conclude that a material uncertainty exists, we are required to draw
attention in our auditor’s report to the related disclosures in the financial report or, if such
disclosures are inadequate, to modify our opinion. Our conclusions are based on the audit
evidence obtained up to the date of our auditor’s report. However, future events or conditions
may cause the Company to cease to continue as a going concern.
Evaluate the overall presentation, structure and content of the financial report, including the
disclosures, and whether the financial report represents the underlying transactions and events
in a manner that achieves fair presentation.

Opinion
In our opinion:
a.

b.

The financial report of the Company has been properly drawn up and associated records have
been properly kept during the financial year ended 30 June 2022, in all material respects, in
accordance with:
i.

Sections 20(1), 22(1-2), and 24(1) of the NSW Charitable Fundraising Act 1991; and

ii.

Sections 14(2) and 17 of the NSW Charitable Fundraising Regulation 2021.

The money received as a result of fundraising appeals conducted by the Company during the
financial year ended 30 June 22022 has been properly accounted for and applied, in all material
respects, in accordance with the above mentioned Act and Regulation.

Ernst & Young

Daniel Cunningham
Partner
Sydney
28 October 2022

We communicate with the directors regarding, among other matters, the planned scope and timing of
the audit and significant audit findings, including any significant deficiencies in internal control that we
identify during our audit.
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